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Chapter4 My “Cool” Japan
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1 International interest in Japan

1S growing now.

The term “Cool Japan” shows it.
Cultural aspects of Japanese society
are starting to make a strong impact

on global trends.

Marilia Melo, Brazil

2 Convenience stores are so cool.
We don’t have

this kind of store

in Brazil.
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Anywhere in Japan

you will surely find

at least one convenience store.
They have a lot of things
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